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[. INTRODUCTION

1.1. Background of the evaluation process

The evaluation of on-going study programmes is dasetheMethodology for evaluation of
Higher Education study programmes,approved byOrder No 1-01-162 of 20 December 2010
of the Director of the Centre for Quality AssessiarHigher Education (hereafter — SKVC).

The evaluation is intended to help higher educatistitutions to constantly improve their study

programmes and to inform the public about the ¢yalfi studies.

The evaluation process consists of the main folhgwstages:1l) self-evaluation and self-
evaluation report prepared by Higher Educationtitugion (hereafter - HEI); 2) visit of the
review team at the higher education institution;@pduction of the evaluation report by the

review team and its publication; 4) follow-up adi®s.

On the basis of external evaluation report of thelys programme SKVC takes a decision to
accredit study programme either for 6 years orJoyears. If the programme evaluation is

negative such a programme is not accredited.

The programme iaccredited for 6 yearsif all evaluation areas are evaluated as “verydjo@!

points) or “good” (3 points).

The programme iaccredited for 3 yearsif none of the areas was evaluated as “unsatmfgct

(1 point) and at least one evaluation area wasuated as “satisfactory” (2 points).

The programmeis not accredited if at least one of evaluation areas was evaluated

"unsatisfactory” (1 point).

1.2. General

The Application documentation submitted by the Hitlows the outline recommended by the
SKVC. Along with the self-evaluation report and ares, the following additional documents

have been provided by the HEI before, during andfi@r the site-visit:

No. Name of the document

1 Changes in the Business Psychology Programmedee®eptember 19 2014)
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1.3. Background of the HEI/Faculty/Study field/Additionlainformation

Mykolas Romeris University (hereinafter — MRU) ispablic institution of the Republic of
Lithuania (address of residence: Ateities str. R0;08303 Vilnius). The University was
registered on 22 December 1997. University offesarthan 100 different study programmes
(Bachelor, Master, and Doctoral programmes, alsat-flegree programmes) and cooperates
with over 200 international institutions includingniversities, public and management
institutions. 1708%tudents are presently enrolled in this HEI (acogyddata on December,
2013). MRU includes five faculties (Faculty of Econics and Finance Management, Faculty of
Politics and Management, Faculty of Social Techgie®, Faculty of Law, Faculty of Public
Security), which consist of 13 institutes and 9atépents.

The Business Psychology Master's Degree Programnaiofal code 621S11001) is
implemented by the Institute of Psychology which aspart of the Faculty of Social
Technologies. The programme was registered aftposative evaluation by the Centre for
Quality Assessment in Higher Education in 2006 ¢ordo. ISAK-410) and accredited by the
same institution in 2009 (order 17-08-2009, N@.3}-without any external evaluation till 2014-
12-31.

The working group for the self-evaluation of Ma&estudy programme Business Psychology
was formed at the meeting of the Institute of Psjmgy on the 28 of August, 2013 (chairman -

assoc. prof. dr. Rasa Pilkauskaifalickier¢). Since then the members of self-evaluation group
met weekly to discuss the problems, progress ofjrarame analysis, and prepared a self-

evaluation report.

The Review Team

The review team was assembled in accordance watlkExbert Selection Procedurapproved
by Order No 1-55 of 19 March 2007 of the Directértloe Centre for Quality Assessment in

Higher Education, as amended on 11 November 20E1REview Visit to HEI was conducted
by the team odst October, 2014.

Studijy kokyhkes vertinimo centras



Prof. Hab. Dr. Reinhold Stipsits (team leader)University of ViennaAustria,;
Prof. Dr. Anthony R. Beech University of Birmingham, United Kingdom,;
Prof. Dr. Mati Heidmets, University of Tallinn, Estonia;

Assoc. prof. Kevin Lalor, Dublin Institute of Technology, Ireland;

Assoc. prof. Dalia Nasvytie®, Lithuanian University of Educational Sciences, Ldhia;

o 0k w0 N PE

Mirela I. Bilc, student of Babes-Bolyai University study progranitagchologyRomania.

II. PROGRAMME ANALYSIS

2.1. Programme aims and learning outcomes

The Self-evaluation report (hereinafter — SER) mtes sufficient evidence that the programme
aims and learning outcomes are well defined andigiylaccessible via the MRU Internet site
and other websites. The aim of the Programme —pfépare high qualified psychologists for
business organizations with deep psychological kedge in marketing and human resource
management” — seems to meet the country's econamygigrements. Learning outcomes are
structured into three generic and two specific cetapcies targeted to improve personnel
wellbeing, public health and human resources manage

The learning outcomes clearly indicate studentrbei@ education. They are formulated
appropriately and are consistent with the typelamel of studies and qualifications offered.

The training of graduates corresponds to the megall acts and other documents — both
Lithuanian and international - establishing academund professional requirements for the
qualifications of specialists awarded with the lesesecond cycle studies. The employment rate
of graduates is high - more than 90 % of graduatgesnts were employed in the period of 2009-
2012. It is an indicator of an actual ‘need’ foreth in the labour market, and effective
communication with stakeholders was observed in mageting with this group. During the
meeting stakeholders indicated that programme gtadu are adequately prepared for
independent professional practice. Many parts @ $study process (including input from
teachers, students, alumni) appear to coherengp & the learning outcomes and contents of
the programme.

However, the expert team has some comments congethe aims and outcomes of the
programme:

e it was very clearly stated in SER (p.8 ) how arttew students, institutes/departments
supplying services to the Programme and Faculyazial Technologies are involved in
the review of learning outcomes and teaching quaditated to learning outcomes. The
picture is less clear regarding alumni and socalrers’ participation in this process. At
the meeting with social partners they mentioneddpective collaboration with staff on
other issues than learning outcomes (i.e., int@reid scientific research);

¢ the uniqueness of the programme is more clearlgudaited in relation to other related
programmes in Lithuanian universities, than in trefa to the MRU Work and
Organizational Psychology Master's Degree Progrartiime starts at MRU in October,
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2014, according the information at  www.mruni.eu
/prospective_students /admission_procedure/#Doctgoneim October, 2015, according
the information at
http://www.mruni.eu/en/prospective_students/degreegrammes/work _and_organizati
onal_psychology ghence indicating an overlap in learning outconeghat both the
MRU Work and Organizational Psychology and Busind3sychology master
programmes have the same occupational profile aflgates, as well as generic and
subject-specific competencies.

2.2. Curriculum design

The expert team recognized that in general thaoctlum design meets legal requirements for
Master’s level studies. The scope of the programméie opinion of the team, is sufficient to
ensure appropriate learning outcomes and providgsod route to professional activities. In
2013 the Lithuanian Psychological Association eatdd the Business Psychology programme
with regard to the minimum standards for secondsehatudy outlined in thdéuroPsy
framework. They concluded that the curriculum o€ tBusiness Psychology programme
corresponds to th&uroPsy framework for second phase study (i.e., sufficiergdits are
allocated to theoretical courses, seminars, angjraments, the curriculum is balanced with
regard to the study of individuals, groups and efyciup to 30 credits are devoted to an
internship and the same amount to a research projethesis). The overall volume of the
programme - 120 credits — is sufficient to achithesintended learning outcomes.

The course contents clearly indicate how teacteagiing methods and assessment methods
enable the students to achieve intended learningpmes. Substantial background is provided
on theoretical issues with a parallel emphasist@ngthening practical skills. There is a sensible
variety of teaching / learning and assessment rdetl{as is apparent from Table 2.2.3.2).
Overall, the sequencing of modules follows the éaiaf the programme to deepen the students’
understanding and form their professional compétsnior efficiency of business organization
and for improvement of personnel wellbeing. Eaamester consists of 30 ECTS for full-time
students and approximately 20 credits in eachxo$amesters for part-time students.

The expert team would suggest that more emphasigiditbe placed on qualitative research
methods. Formally there are in the programme twossunits dedicated to scientific research,
namely Scientific Research Methodology (6 ECTScalted) and Data Analysis Methods in

Psychological Research (9 ECTS allocated). Therlathe deals with the methods of statistical
analysis, and the former one appears to cover dpadintitative and qualitative methods but the
required and recommended reading lists do not deckny book entirely devoted to qualitative

research. At the same time there are several babksit statistical methods in empirical

research. Also during the meeting students expdesise wish to have more contact hours
dedicated to qualitative research. The expert teaggests that the curriculum can be revised
with this in mind.

It was noticed in SER (p.13) that students wersfad with the recent changes implemented in
the study plan, namely more topics on personnel training and developmerndrganizations,
optional subjects in" semester, return “to a standard teaching moden(fxamodule)” of the
Psychology of Human Resource Management. Duringrtbeting with students they provided
positive feedback about recently included topice, €ompetences and knowledge management
in organizations, employee orientation and traipir@ptional subjects were also welcomed.
Students, alumni and social partners all valuedrtexnship part of the course and saw it as an
important part of the Programme. The expert teamldvéurther note that alumni could be a
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valuable resource for the study programme bothreims of extending practice locations, and
also for peer-learning experiences.

Students’ workload is reasonably divided betweentaxt hours and independent work. The
study plan is designed so that subjects studiethglihe first semester form the necessary
competences for studying subjects in the secondestem Independent work of students
constitutes no less than 53% of the volume of eaatty subject.

However, the expert team would like to express sooreerns regarding a discrepancy in the
number of contact hours and independent work ptedem the self-evaluation report as
compared to those presented on MRU’s website ighise case for both for full-time and part-
times studies). The second deals with the themetheoffinal theses, which the expert team
observed should be more subject-specific to busieeserprises. The expert team would also
encourage the programme’s staff to develop pogs#sil for student’s mobility to other
countries, as well as promoting easier access pects (modules) of other relevant study
programmes taught at MRU.

Based on meetings with the staff, reading listsamfrse units and several books ordered by the
library (Annex 7), the expert team assumes thdt ata able to provide students with the latest
achievements in business psychology.

2.3. Teaching staff

In the expert team’s opinion the teaching staffehgkeat potential, and appear very enthusiastic.
Staff numbers and qualifications meet legal reanemsts; staff recruitment tends to be directed
toward young researchers with PhD degrees. Teacpedagogical strengths are validated by
the positive feedback from students and alumnid&its indicated that they had extremely
constructive working relationships with their teach Specific examples included availability of
teachers in case of important questions via fadade/email and telephone calls.

It appears that some teachers are more involvesujpervision of students’ final thesis than
others (Annex 4). In year 2012 one teacher hasrgigpd nearly one third of all 12 master
students (3 cases of full supervision and 1 sharexd with other teacher), in year 2013 two
teachers (fully or in a shared manner) supervi€edfll4 graduates. It appears that not every
teacher directly related to Business psychologgsponsible for supervision of the final thesis.
Full list of teaching staff (Annex 2) indicates h&g number of teachers, namely 3 professors, 6
associate professors and 2 lecturers. Marks of tliresis are evenly spread from 5 to 9.

Staff profiles were observed to be less strong wetjard to research and scholarly output. For
example, according to the staff recruitment crated professor is supposed to publish not less
than 15 articles in peer reviewed journals or bpakdeast 5 of which should be published in
foreign countries. An associate professor is suggads publish not less than 5 articles in peer
reviewed journals or books, at least 2 of whichusthdoe published in foreign countries. Not all
the professors and associate professors resporfsibléhis programme meet these criteria.
Although the expert team note considerable strengthbsome areas from some staff, there is
considerable scope for a wider number of staffaariore research active, and hence to publish
more scholarly work. This is crucial for the promae to facilitate student progression to the
doctoral level. There are sompeomising indications in staff turnover (i.e., taroduce more
teachers with scientific degrees into the teachsagn).
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The data on student/teacher ratio would be corafeimore informative in its justification by
contact hours. The operation with ‘raw’ number eadhers is not a sufficient indicator of
students/teacher ratio because many of the 13tyatmzchers are involved in other programmes
as well. There are many ways to calculate full-tisggiivalents (FTE) concerning student /
teacher ratio.

Incoming and outgoing teachers’ mobility has insezhrapidly over the last few years. Data on
outgoing and incoming academic mobility (Table 2a3.on p.22 and Table 2.3.5b on p.23-24)
indicate disproportion between them. Ratio is nearB in favour of incoming teachers - 16
programme teachers delivered lectures / seminaisadbaccording staff mobility and other
exchange programs, 45 teachers were invited toestie experienceDuring the meeting
students noted that they were well-informed andig@pated into the workshops and lectures of
invited lecturers. Students and alumni were satisfivith the high quality of seminars on
scientific research methodology in which they mapated together with doctoral students and
students from another Master programme. Althougbag noted that some students could hardly
remember some specific topics related to businegshplogy. The mobility of students is very
low.

The SER critically admits that there are still tielaly few incoming lecturers on business

psychology. Not surprisingly the names and aregeafessional experts of outgoing / incoming

teachers in this programme is almost the same tieeihegal psychology Master programme in
MRU (Annex 9 and Annex10 of its SER). Without higtofile foreign specialists in business

psychology it would be difficult to attain the aina$ the programme, (i.e. “to analyse and

evaluate theoretical and practical psychologicabfams relevant to business organizations with
critical integration of modern concepts of busingsgchology”) (p.6 of SER).

During the meeting the academic staff positivelgleated the conditions for their professional
development, and the help they received from thredP@el Centre, the Research Centre and the
Academic Affair Centre of the University.

2.4. Facilities and learning resources

The site visit indicated to the expert team thatUMRas made a considerable investment in
upgrading technologies used for teaching, improgogputer networks and providing funds for
teaching materials. The construction and size eflithrary meets the highest requirements for
effective individual and group learning. The Unsigy provides user-friendly services for all

students and employees (including Eduroam and Mjodl

The list of internship places for Business psycgplstudents in 2012-2013 (Annex 9) covers a
wide range of organizations, enterprises, and pubdtitutions. The facilities in the Psychology

laboratory (I-323) provide excellent opportunitfes students to develop the skills of particular
methods of scientific research. The laboratory &aspecial room designed for observation
equipped with special audio-video equipment, whietords activities in the room from different

angles by using several cameras. This allows fer ¢bnducting of focus groups, group

discussions, and practicing individual consultatiovith the possibility of a later review of the

process. Such opportunity is very useful for teaghsuch subjects as “The Psychology of
Negotiation” and “Team Formation and Management”.

However, there is a considerable imbalance betwikenteaching space (different types of
auditoriums) and the space allocated to the teacfdre expert team considers inappropriate
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that 40+ lecturers were expected to work from twal rooms, and the expert team would urge
the University to provide additional office / wodpace. Also, this programme and the Legal
psychology masters are assisted by only one admaitos. The current system provides little
support for staff and hence the expert team styoreglommends that this should be enhanced.

The library stock provides the students with adégstudy materials. The flexible and student-

oriented activities of the library allows the stotketo use 21 of the most popular databases
related to psychology, which include more thanHgusand eBooks and 1000 scientific journals

as well as an Interlibrary loan facility. It wassalnoted that were the following resources: a
Library-hour front desk, a variety of reading roof@rand Reading Room, Longish Reading

Room, Mini Reading Room, Internet Reading Roonmer&iReading Rooms, Lecturers Reading

Room); which enable students to learn at their @ane, with respect to preferred learning

styles.

In general students’ final theses were noted toflgmod quality, based on independent research,
prepared in accordance with the requirements f@l fivorks set by the Institute of Psychology,
with general university requirements for final Mex& theses and guidelines for research project
(thesis) provided according to EuroPsy Regulatidrie final papers presented to the expert
team included references to the international desedy scientific journals and monographs. The
expert team welcomed the attitude of anti-plagmrie protect the intellectual property of thesis
and the aspiration to keep the presentation ofitia¢ thesis as per the APA Publication Manual,
6™ ed (2010).

2.5. Study process and students’ performance assess

The SER has provided sufficient information onthé criteria in this section. The admission to
master level studies is organised according to M&fudents Application and Admission
proceduresOnly graduates of bachelor of Psychology are aeckefa the master programme of
Business Psychology. One score is added if assessnfiehe subject of Cross - Cultural
Psychology is included in the diploma supplementhofke entering the programme. This detail
is indicated in the Rules of Admission of Persandfiykolas Romeris University Second Cycle
(Master's) studies in 2013 (approved by Mykolas Ram University Senate Resolution
No0.1SN-46 of 18 April, 2013). Reference to thisamoent is given on page 28 of SER (footnote
No 37)). The meeting with teaching staff and stusléeft some uncertainty if all the bachelor
students were well-informed about this supplemegntaiterion. The meeting with the students
demonstrated to the expert team that the admidsidhe programme was well conducted in
accordance with all of the pre-defined requireme@isrrent students graduated from bachelor
programmes in various Lithuanian universities amdjeneral were satisfied with the on-going
studies.

All teachers adhere to the procedure, principlaesthe criteria of assessment of study outcomes
established at MRU. The central policy ensuresonmf transparent and publicly available
description of study assessment process and gragstgm. As was noted in the SER (p.15),
new teaching, learning and assessment methodsidinglself-reflection,diary, and concept
mapping)were introduced to different Business psychologygtprogramme courses in 2013.
Students have access to the internal database wWiesrean find the descriptions of all course
units, containing detailed information about assesg methods and criteriblowever, some
course units have detailed subject-specific assa#suriteria (eg, Management Psychology,
Psychology of Public Relations and Advertising) hothers lack them (eg, Psychology of
Innovation Management). The expert team apprecig®shers’ capacity for taking students
feedback into account and flexibility to implemehtanges accordingly. The expert team would
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also note the staff's flexibility to adjust timetab in order to meet students’ needs, and the
initiative evidenced by the recent establishmerd tftoring system at MRU.

The number of applicants to the Programme increesestantly from 2010. The total number of
accepted students, and those who have gradualiedestils to be analysed as the gap between
them increased since 2008 till 2011 (according abld@ 2.5.1. in year 2011 the ratio is nearly
half-to-half, while in year 2008 graduated 62% atepted students). The report provided
overall data on graduates so it is not clear ifalere differing drop-out rates for full-time and
part-time students.

There are many ways for students to participatagesearch, applied research and artistic
activities. The outcomes are quite satisfactory.dxample, several students have been awarded
with scientific research grants from the Europeamob and from the Research Council of
Lithuania. Last year 25% of the students parti@dah a business psychology conference and
one student presented own research findings.

The university seems to provide adequate academ@ial, financial and psychological support
for the students. Further, from our visit the studeappear well-informed about mobility
programs. As it was clear from Annex 8, MRU hasbiléteral agreements for the international
studies in many Europe universities. At the same tstudent mobility is very low. During these
5 years (in 2013) only one student participateERASMUS internship programme. Expert
team considers it to be the direction for improvame

MRU has developed a graduate career monitoringesyshat indicates that more than 90% of

graduate students were employed in the period 60-2D12. This indicates that graduates

attributes are welcomed in the labour market. Dutime meeting with the expert team social

partners pointed out some distinctive featuresratigates from the program, namely activity,

creativity and research skills. As concluded frdrase interviews with social partners, graduates
of this programme have good economic/business lediyel and skills. It was also concluded

from these interviews that there is a need to pi@wnore career counselling, and more realistic
job preparation for students on the programmeak @also noted that the rapidly changing labour
market situation encourages the teachers for mose cooperation with the social partners in

order to forecast the most necessary competentigsaduates. Social partners expressed their
will to participate in study process and shard-and experience with students.

2.6. Programme management

The expert team appreciated the quality of the-eadfuation report and recognises the team
effort in its production. Meeting with teaching fételarified the picture of responsibilities for
decision-making and monitoring of implementationtieé programme. MRU applies internal
study quality assurance system, based on sharsppmsibility for the quality of studies at 5
levels — Senate and Rectorate, Faculties and utestjit Centre of Academic affairs, Teachers,
Students. Strong vertical line of quality assurawctearly allocates responsibilities for the
implementation of the programme, provides valuabigport on some issues, f.e. initiation and
preparation of legislation ensuring the quality thle studies, quality of study process,
coordination and support for the creation and red@ivstudy programmes. Direct responsibility
for assurance of the study programme quality ligh the Sub- Committee of Study Programme.
The expert team was informed during the meetingy wi@ministration of Faculty that in MRU
Committee of Study programme is formed when the bemof students approaches 300, so all
three second-cycle psychology programmes are mdriag8ub-Committees.
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It seems from SER as well as meetings with stugde¢esshers and management that internal
guality assurance is mostly based on studentsiiapiand monitoring their academic progress.
These data are collected on a regular basis,ualests are surveyed 2 times per year at the end
of each semester, information is analysed oncey@ar. Meeting with students provided some
examples of reaction to their opinion (i.e., tolagp some teachers who in students’s opinion
had not the right balance between theoretical kadg# and practical application), Currently
full-time students are more involved in decisionking processes than part-time students. This
Is understandable as they may have more time totedw this process.

At the same time there are shortcomings which thgert team identified. The expert team

considers that effective quality assurance relesnaltiple measures and implies skillful use of
all possible resources, detailed elaboration afirtutguidelines. While student opinion poll is

well-developed, the other measures, more exteroaknted criteria are under-developed. These
may include more effective use of networks insiageversity as well as outside it (eg. more easy
access for students to the courses of other Mastety programmes in MRU and other

Lithuanian universities. Thereby students will bealdled to compare the quality of this

programme with the other ones. It is worth to makeost benefit analysis of programme
implementation (what lessons learned from unproligateaching of only one international

student according to individual study plan). Intitta of prominent local and foreign experts on

Business psychology, more detailed communicatiorth wpartners about milestones,

shortcomings and future development of the programmuld be also welcomed.

During the meeting the social partners expressdlingness to cooperate in new ways in

addition to opinion polls and supervision of intip (i.e. to share their experience during
lectures, to participate in review of program ainRgcently the renewed Sub-Committee of
Study Programme set direction to improve coopematidh social partners (it was mentioned in
changes implemented in this study programme ater $elf-evaluation documents were
submitted to the Centre for Quality Assessment ighkr Education (December 2013). The
expert team considers this step as an appropnetend strongly advises to keep moving in this
direction. It will be an issue of the next self-laation after the feedback and analysis of
implemented actions. Consultations with partneeseapecially valuable in the light of fact that
since 2009 there was no external evaluation andrgname improvement heavily relied on

internal procedures. Currently implemented chanvgere directed to renewal of disciplines, in

compliance to EuroPsy requirements, correctiorsaty plan. These improvements contributed
to the quality of programme. Timely implementatminchanges based mostly on feedback from
students suggests more reactive than proactive anesshs to feed into potential programme
improvements.

There is a need to review and evaluate the progigasst the programme aims. It was admitted
during the meeting with senior management, andoged in SER (p. 34), that study plans, study
programmes and subject programmes, student iniprngfogrammes are presented and
discussed at higher administrative level (i.e. tbatthe Faculty of Social Technologies).
However during the meeting with senior managemeiat @aching staff, there was no clear
articulation on further development of programm@siand learning outcomes as well as their
specific consistency with the aim of universityliecome an international one. The expert team
would note that programme quality surely dependshenbalance between the short-term and
the long-term vision for the programme. The expeain was unclear how this is handled, in that
managers and teachers are aware of strategic foatiee whole University but the expert team
discerned less clearly articulated plans for theh&r elaboration of the programme in our
meetings with senior management. The expert teatnba heard of specific guidance on the
programme implementation and its development. $enemagement did not communicate the
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sense of strategic direction, clear and sharedwir the programme that it might be expected
in order to provide a stimulating intellectual aswtial environment for teaching staff.
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[ll. RECOMMENDATIONS

1.

The expert team suggests that equal representafioguantitative and qualitative
research methods in the curriculum design will rgjteen students’ methodological
knowledge and skills.

There is a need to explore ways to increase: aai@unt of incoming teachers directly
related to the field of Business Psychology; b) theeearch output of teachers; c)
students’ mobility.

The University should find the resources to dedhihe clear lack of working space for
teaching staff by providing more work space forffstand also identifying dedicated
areas for staff to meet students on a confide(ifiabcessary) one-to-one basis.

The expert team further encourages staff and stadendevelop the Annual Business
Psychology Conference. Some of the possible waydotahat would be to invite
international experts as keynote speakers, and ialgte international students to
present papers/posters, and also make efforts tispuall the presentations as
conference proceedings, and to perhaps cooperdlte other similar programmes at
Lithuanian universities in joining efforts for aghi-quality scientific event.

The expert team would recommend to further stresrgtihe collaboration with alumni
and social partners through more formalised strastysuch as an alumni society,
internal quality assurance system, final thesignigd committee).

It would be beneficial to further clarify and inparate in the strategic plan the market
value of this study programme in terms of how ueignd valuable it is.

. Senior management and programme committee shoutdnecge the up-to-date

programme improvements with the strategic concapifqgorogramme development.
The Senior management should demonstrate a mornévpoattitude and perform
collaborative leadership in order to capitalizetlom strengths of teaching staff.
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IV. EXAMPLES OF EXCELLENCE (GOOD PRACTICE)
The expert team would note the following aspectgaafd practice:

eSince the last accreditation in 2009, the prograrteam has showed a willingness to make
amendments to improve programme quality;

eThe academic staff are responsive to the intecdsgidents;

oMRU Business MSc meets the demands of labour rmarke

V. SUMMARY

Positive qualities

The programme aims to prepare qualified psychaledm business organizations who will be
able to apply deep psychological knowledge andgsibnal competencies in marketing and
human resource management for efficiency of busim@ganization and for improvement of
personnel wellbeing. The aims are well-defined podlicly accessible via the MRU internet
site. The programme clearly focuses on studentimtk learning as evidenced by positive
feedback from current students and graduates. Hspecially emphasize the facilities for
learning support for students, organization of gtpbcess. The latter one has some distinctive
qualities appreciated by students, namely the bilbtyi to adjust timetables in order to meet
students’ needs, high accessibility of teachers &ademic advisory purposes, timely
implementation of changes based on feedback fradests. The curriculum design meets main
legal requirements and recently was evaluated tafyvéhe correspondence oEuroPsy
standards. All teachers adhere to the procedumggiples and the criteria of the assessment of
study outcomes established at MRU. The expert lamrecognised the strong commitment of
teachers to their jobs, in particular to pedagdgctivities and the organization of field-related
conferences. Career monitoring system indicatesnimsie than 90% of graduate students were
employed in the period covered by SER.

Although the team recognises the links that thesmgtaff has made thus far, more continuous
and formal connections with alumni are recommendsdyell as closer collaboration with other
programmes within university and with other univiges in Lithuania.

Areas of concern

Teachers’ research and scholarly output was stropgrts, but overall was considered to be less
significant than might be expected for staff teaghion a post-graduate programme. The
weakness of programme is rather low mobility ofistuts and outgoing teachers. Internal quality
assurance should be based on a comprehensivegdena. Teachers and the study programme
committee need more support from senior managerth@funiversity concerning a better
location of work space and strengthening the progma in the University's strategic plan.
During the site visit the expert panel felt thatise management did not communicate the sense
of strategic direction and vision for the programtim&t might be expected.
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VI. GENERAL ASSESSMENT

The study programme BUSINESS PSYCHOLOGY (state codi21S11001) at MYKOLAS
ROMERIS UNIVERSITY is giverpositive evaluation.

Study programme assessment in points by evaluateas

Evaluation of
No. Evaluation Area an area in
points*
1. | Programme aims and learning outcomes 3
2. | Curriculum design 3
3. | Teaching staff 2
4. | Facilities and learning resources 3
5. | Study process and students’ performance assessme 3
6. | Programme management 2
Total: 16

*1 (unsatisfactory) - there are essential shortogsithat must be eliminated;

2 (satisfactory) - meets the established minimuguirements, needs improvement;
3 (good) - the field develops systematically, hasinttive features;

4 (very good) - the field is exceptionally good.

Grupes vadovas:

Team |eader: Prof. Hab. Dr. Reinhold Stipsits
Grupés nariai:
Team members: Prof. Dr. Anthony R. Beech

Prof. Dr. Mati Heidmets
Dr. Kevin Lalor

Dr. Dalia Nasvytiea

Mirela I. Bilc
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Vertimas IS angly kalbos
MYKOLO ROMERIO UNIVERSITETO ANTROSIOS PAKOPOS STUDI JU
PROGRAMOS VERSLOPSICHOLOGIJA (V@LSTYBINIS KODAS — 62}81}001) 2014-
11-12 EKSPERTINIO VERTINIMO ISVAD U NR. SV4-551-1 ISRASAS

<...>
VI. APIBENDRINAMASIS JVERTINIMAS

Mykolo Romerio universiteto studij programa Verslo psichologija (valstybinis kodas -
621S11001) vertinamaigiamai.

Eil. Vertinimo sritis Srities
Nr. jvertinimas,
balais*
1. Programos tikslai ir numatomi studiezultatai 3
2. Programos sandara 3
3. Personalas 2
4. Materialieji iStekliai 3
5. Studij eiga ir jos vertinimas 3
6. Programos vadyba 2
IS viso: 16

*1 - Nepatenkinamai (yra esmipirikumy, kuriuos litina pasalinti)
2 - Patenkinamai (tenkina minimalius reikalavinueskia tobulinti)
3 - Gerai (sistemiSkai ¢iojama sritis, turi sauit bruoy)
4 - Labai gerai (sritis yra iSskirgéh

<..>

V. SANTRAUKA
Teigiamos savylés

Studijy programos tikslas — rengti aukstos kvalifikacijosichologus verslo organizacijoms,
kurie geleéty taikyti gilias psichologijos Zinias ir profesindsompetencijas rinkodaros ir
zmogisSkyjy istekliy valdymo srityse didinant verslo organizgciyeiksmingung ir gerinant
darbuotoy gerow. Studiy programos tikslai yra aiSkiai ap#ati ir vieSai skelbiami MRU
interneto svetaije. Programagyvendinama taikantstudentus orientuotus mokymosi metodus
ir tai patvirtina teigiami dabartigi studeng ir absolveni atsiliepimai. Programos studentai ir
absolventai ypapabgzia geras, studentams mokytis padédgenslygas ir veiksming studijy
proceso organizavig Ypa studeng vertinamas studij organizavimo proceso aspektas yra
galimyhke koreguoti tvarkarasus atsizvelgianf studeng poreikius, lengvai prieinamiédtytojai
konsultacijoms, laikujgyvendinami pok§iai atsizvelgiantj studeni atsiliepimus. Studij
programos sandara atitinka teisinius reikalavimutip pat neseniai buvo vertinama siekiant
patikrinti jos atitiki EuroPsy standartams. Visi d@tytojai laikosi MRU nustatyt studiy
rezultaty vertinimo tvarkos, principir kriterijy. Vertintojy grupe taip pat pripaista pedagoginio
personalgsipareigojimy tinkamai atlikti darh, ypa pedagoginir organizuojant su studijuojama
sritimi susijusias konferencijas. Karjeros sf&nos sistemos duomenimis, per saviaésliz
suvestigje vertinam laikotarg daugiau nei 90 % programos absolvydemivo dirbantys.
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Pripazindama iki Siol kurso pedagoginio personaldmegztus rySius ekspertgrupe
rekomenduoja ptoti ilgalaikius ir formalius rySius su programodsalventais, taip pat
glaudziau bendradarbiauti su paties universitetdaliaiais bei kitais Lietuvos universitetais,
vykdartiais panaSias programas.

Tobulintinos sritys

Tam tikrais aspektaisédtytojy mokslo darbai ir vykdoma mokslo tiriamoji veiklaayspidinga,
taciau apskritai ara tokia reikSminga, kokios galimaity tikétis iS magistraniros laipsnio
studijy program jgyvendinasiy déstytojy. Svarbiausios programos silpnosios gsugra mazas
studeng judumas ir nedidelis iSvykstéim déstytojy skatius. Vidaus kokybs uZztikrinimo
sistema tuity bati grindziama aiSkiai apikrztais kriterijais. @stytojams ir studij programos
komitetui daugiau paramos &y teikti universiteto auk$ausioji vadovyk sprendziant darbui
reikalingy patalm klausimus irjtvirtinant program universiteto strateginiame plane. Vizito
universitete metu ekspergrupei susidarjspadis, kad aukdausiosios vadovyds atstovai gaty
aiSkiau apibézti ir pagisti bendradarbiavimu programos strategines kryptigij a.

[Il. REKOMENDACIJOS

1.

Eksperty grupiss nuomone,j programa vienodomis dalimisjtraukti kiekybiniai ir
kokybiniai mokslires tiriamosios veiklos metodai sustiptnstudengd metodologines
Zinias irjgudzius.

Batina ieskoti lady padidinti: a) atvykstahy tiesiogiai su verslo psichologijos sritimi
susijusi; déstytojy skatiy; b) destytojy mokslires tiriamosios veiklos apiftc) studenj
judums.

Universitetas tuity rasti kida, kaip spesti nepakankam déstytoyy darbo patalp
klausinmy; darbuotojams téty biti suteikta daugiau darbui reikalipgpatalp, taip pat
patalp, kuriose darbuotojai gétly susitikti su studentaisttkonfidencialaus ar privataus
pokalbio.

Eksperty grupe ragina darbuotojus ir studentus toliau rengti ligtqdi metines verslo
psichologijos konferencijad. tokias konferencijas kaip pagrindiniai praéjas gakty
buti kvieciami tarptautiniai ekspertai, savo darbus ir stendi praneSimus gal
pristatyti uzsienio studentai, o visi praneSimdietyabuti skelbiami kaip konferencijos
medZiaga; be to, universitetas &albendradarbiauti su kitais Lietuvos universitetais,
jgyvendinagiais panasSias programas bendromigomis organizuojant auksto lygio
mokslo renginius.

Eksperty grupe rekomenduoja toliau @ti ir stiprinti bendradarbiavimo rySius su
universiteto absolventais ir socialiniais partnisriper formalesnes strukas (tokias,
kaip absolvent draugija, vidaus kokyis uztikrinimo sistema ar baigiapy darhy
gynimo komitetas).

Baty pravartu iSsamiau iSaiskinti ir strateginiame plgrabézti Sios studiy programos
rinkos vert, atkreipiant dmesg j jos unikalum.

. Auk&iausioji vadovyk ir programos komitetas naujausius programos pakest tuéty

suderinti su strategine programostpls koncepcija.

Siekdama kiek galima veiksmingiau iSnaudoti pedagogoersonalo stipgsias puses,
aukgiausioji vadovyl turéty aktyviau rodyti teigiamp poziarj ir jgyvendinti
bendradarbiavimu grindZiggrvadovavimo stily.
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Paslaugos tedfas patvirtina, jog yra susipazs su Lietuvos Respublikos baudziamojo kodekso
235 straipsnio, humataio atsakomyb uz melaging ar zinomai neteisingai atliktvertimg,
reikalavimais.

Vertéjos rekvizitai (vardas, pavasdparasas)
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